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Asset Class % Returns*

4/30/06
YTD 1 Year   3 Years 5 Years

Bonds
Short-Term 1.32 2.30 1.60 2.88
Two-Year 1.05 1.90 1.51 3.16
Five-Year 1.13 0.77 2.06 4.93
Intermediate 0.20 1.72 2.53 4.73

Domestic Stocks
Large Market 5.58 4.85 14.25 0.39
Large Value 9.20 10.24 20.56 9.14
Small Cap 14.13 6.08 23.73 11.53
Small Value 16.19 7.79 29.16 19.11
Micro Cap 13.92 5.69 26.22 16.45
Real Estate 11.04 13.15 26.54 19.02

International Stocks
Int'l Large Value 18.01 15.27 30.57 11.53
Int'l Small 16.39 21.96 36.35 18.09
Int'l Small Value 17.36 23.23 40.37 22.62
Emg Mkts 17.26 29.86 39.29 17.81
Emg Mkts Value 23.61 30.81 47.61 25.51
Emg Mkts Small 21.99 25.75 40.96 21.94
Continental Small 28.17 18.40 36.18 18.19
Japanese Small 4.22 38.29 41.11 18.53
Asia Pacific Small 20.18 8.00 30.44 18.65
UK Small 16.58 12.63 29.76 12.60

Description of Index Funds
Short-Term Bonds DFA 1-Year Fix ed Fund 
Tw o-Year Bonds DFA 2-Year Global Fix ed Fund
Fiv e-Year Bonds DFA 5-Year Gov ernment Fund 
Intermediate Bonds DFA 5-Year Global Fix ed Fund
Large Market DFA Large Company  Fund
Large Value DFA US Large Value Fund
Small Cap DFA Small Cap Fund
Small Value DFA US Small Value Fund
Micro Cap DFA US Micro Cap Fund
Real Estate DFA Real Estate Fund
Int'l Large Value DFA International Value Fund
Int'l Small DFA International Small Fund
Int'l Small Value DFA International Small Value Fund
Emg Mkts DFA Emerging Markets Fund
Emg Mkts Value DFA Emerging Markets Value Fund
Emg Mkts Small DFA Emerging Markets Small Fund
Continental Small DFA Continental Small Company  Fund
Japanese Small DFA Japanese Small Company  Fund
Asia Pacific Small DFA Asia Pacific Small Company  Fund
UK Small DFA United Kingdom Small Company  Fund

*Source: Dimensional Fund Advisors (www.dfaus.com) 

** Calculated based on calendar year results. 

Past performance does not guarantee future returns.
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Cedarwinds Investment Management, LLC 

4650 N. Port Washington Road
M ilwaukee, WI  53212
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Fax:  (414) 431-7396

Email:  info@cedarwinds.com
Website:  www.cedarwinds.com

Edito r:  Geoffrey G. M aclay, Jr.
© 2006 Cedarwinds Investment M anagement

The information contained herein is obtained from sources we 
believe are reliable, but we cannot guarantee its accuracy.  
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HE WORLD’S BEST HOCKEY TEAM 

“Some people skate to the puck.  
 I skate to where the puck is going to be.” 

The Great One (Wayne Gretzky) 
 Cedarwinds Quarterly

erformance Updates and Market Commentary for Long-Term Investors 
 Note: This was a very special season for hockey at the 
ty of Wisconsin.  The men’s and women’s hockey teams both 
 national championships in Division 1, the first school to ever 
lish this feat.  Go Badgers!  In recognition of this achievement 
onor what many observers describe as the ultimate team sport, 
ed to share an interview recently conducted with one of the all-
ats of the game, Cosmos Indexico, coach of the renowned  
niversalis.  (Savvy readers will quickly discern the metaphorical similarity to the 

ent philosophy advocated by Cedarwinds Investment Management.) 

 Indexico, could you describe your general coaching philosophy? 
’s coaching philosophy has changed dramatically over the years.  We used to rely a

unches and instincts with players and game strategy—a pretty arbitrary approach.
e focus is on process and execution—a much more analytical and scientific
h to the game.  Let me explain what I mean. 

go, hockey was a relatively simple game.  There were just a few teams playing, the
ol was limited, and everyone knew who the best players were.  The equipment was
ic—leather skates with steel blades and hockey sticks made of wood. There were no

 or face masks, not even for the goalies.  All the coaches used the same basic
—find the best players and have a simple game plan.  If you had a few stars and
e stayed healthy, you usually ended up with a winning season.   

st, coaching hockey today is much more challenging and complicated. There are a
of reasons for this.  First, the game is far more technical and demanding compared
ld days—the art of coaching has really evolved into a science.  Head coaches must
 strong team of other professionals to help do the job.  Our coaching team spends a
e analyzing and assessing individual player skill sets—strengths and weaknesses—
fy how to put the best possible combination of talent out on the ice for every shift.
layer is objectively evaluated for speed, size, strength, stamina, and overall
ncy of performance.  Computers have become a critical part of the process.  In
, a complete statistical profile is developed for each player.  We then evaluate the
y to combine and integrate these individual talent profiles to create the most

tive team possible.  Our coaching staff is constantly refining this process.  Our goal is
 the cutting edge of individual player assessment and overall team development. 

 hockey has become a true international sport.  There are many more leagues and
rospects to keep track of.  The talent pool is very diverse.  It is a challenge to keep
where to find the good players and how to most effectively assess the potential of
, emerging talent.  We rely much more on detailed scouting reports and statistical
 than in the past.  Again, we couldn’t keep tabs on of all this information without
rs and tracking software. 

Continued on back . . .
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Third, there are many different styles of playing the game today 
compared to a few years ago.  Some teams use a more physical style 
of play while others are more finesse oriented.  Some teams rely on 
player size and strength while others rely on speed and agility.  Some 
teams recruit a few “name” players with large egos and high salaries 
while others build their programs with relatively unknown players.  
Some teams may do well for a year or two, then you never hear from 
them again.  We think our philosophy works best because it focuses on 
understanding the elements required to build long term franchise 
value—winning consistently—not just short term results. 

To what do you attribute your team’s success? 
We have conducted a lot of research and accumulated mountains of 
data on teams that have enjoyed success over short and longer time 
periods.  Our conclusion is that franchises with the highest winning 
percentage over the long term use a style that effectively integrates 
three fundamental principles: team balance, team discipline and 
team execution.  Success is all about teamwork and having a total 
dedication to winning. This is what we coach every day with our 
players.   

Coach, could you be more specific? 
Sure. Let’s look at team balance.  We combine our forwards and 
defensemen in a way that optimizes their style of play together.  You 
want good players to play to their strengths.  For example, one of our 
lines is made up of players who have had lots of international playing 
experience.  They tend to play a wide open, fast-paced game.  They 
are smaller and quicker than our other forwards, digging deeper into the 
corners for the puck.  They tend to get out of position sometimes but 
when they are on, the goals come in bunches.  They are exciting to 
watch.  Our other lines and defensemen play a more conservative style, 
scoring more predictably and protecting our goalie when we need to be 
less aggressive on offense.  As coaches, our job is to balance the 
relative strengths of each player and each unit so that everyone 
understands their role on the team.  

In terms of team discipline, we do not tolerate players who aren’t laser 
focused on our strategy.  Our system is very demanding.  We only play 
individuals who are in the best possible physical shape and who always 
work on improving their game.  We preach the need to always go for 
that extra advantage, no matter how small it may be.  Toughness, 
persistence, determination—getting to the puck first. Tenacious, 
swarming offense and defense—suffocating zone coverage.  Bullet-
proof goaltending—playing all the angles correctly.  Over the course of 
a long season, it is the small differences that may get us that one 
critical goal, that one crucial save, that one important victory when we 
need it the most.  If you don’t buy into our team approach and are not 
willing to make the sacrifices necessary to win, you don’t play for us, 
pure and simple.   

Finally, although team balance and discipline are important, team 
execution is the critical ingredient to success for Team Universalis.  It 
is where our “hockey magic” comes from. We compete as individual 
players, but we win or lose as a team.  It is about our collective 
dedication and passion for the game and the complete trust we must 
have in each other.  Individuals can have great games or outstanding 
seasons but in the end, we believe that sustainable success can only 
be achieved through total team effort and consistent execution.   
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